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Abstract: This cross-national comparative study examines the factors influencing user entrepreneurial intention in the United States, 

Germany, and China from an institutional theory perspective. The research aims to fill the existing gap in understanding the determinants 

of entrepreneurial intention, especially across different countries. The findings reveal that access to resources and support networks 

consistently impact user entrepreneurial intention in all three countries, underscoring the importance of providing aspiring entrepreneurs 

with essential resources and mentorship. Furthermore, the regulatory environment significantly influences user entrepreneurial intention, 

particularly in Germany, where supportive government policies and business regulations play a crucial role. Cultural values also play a 

significant role in China, where societal attitudes towards entrepreneurship and innovation shape entrepreneurial intention. These 

findings emphasize the importance of considering institutional factors and cultural norms when formulating policies and initiatives to 

foster a conducive environment for user entrepreneurship. 
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1. INTRODUCTION 
 

Entrepreneurship has emerged as a vital driver of economic growth and job creation globally. As the importance of 

entrepreneurship continues to be recognized, there is a growing interest in understanding the factors that shape individuals' 

entrepreneurial intention. This intention serves as a crucial precursor to actual entrepreneurial activities and plays a significant 

role in fostering a thriving entrepreneurial ecosystem. 

 

However, while numerous studies have explored the determinants of entrepreneurial intention, limited attention has been given 

to the domain of user entrepreneurship, particularly from a cross-national perspective. User entrepreneurship refers to 

individuals who leverage their usage of innovative products or services to engage in entrepreneurial activities. 

 

Atress to this, the present study aims to investigate the factors influencing user entrepreneurial intention across different 

countries. By adopting a cross-national comparative analysis, we seek to uncover the similarities and differences in these 

influencing factors within diverse institutional contexts. 

 

2. 2. THEORETICAL FOUNDATIONS 
 

In order to explore the factors influencing user entrepreneurial intention, we draw upon the theoretical framework of 

institutional theory. Institutional theory provides a lens through which we can understand how the broader institutional context 

shapes individuals' intentions and behaviors[1-2]. Within this theoretical framework, we consider the interplay of various 

institutional factors that influence user entrepreneurial intention. These factors encompass both formal and informal aspects of 

the institutional environment, such as regulatory frameworks, social norms, and cultural values[3]. 

 

Regulatory frameworks refer to the laws, regulations, and policies that govern entrepreneurial activities. These frameworks can 

either facilitate or hinder user entrepreneurial intention, depending on their level of support, flexibility, and accessibility[4]. 

Social norms play a significant role in shaping individuals' attitudes and perceptions towards entrepreneurship[5]. Cultural 

values, on the other hand, influence the societal expectations and acceptance of entrepreneurial behavior. These factors can vary 

across different countries, leading to differences in user entrepreneurial intention[6]. 

 

By examining the influence of these institutional factors, we aim to gain insights into how the institutional context shapes user 

entrepreneurial intention. This understanding will contribute to the broader understanding of entrepreneurship and provide 

practical implications for policymakers and practitioners seeking to foster user entrepreneurship within their respective 

institutional contexts. 

 

3. FACTORS INFLUENCING USER ENTREPRENEURIAL INTENTION 
 

To uncover the factors that influence user entrepreneurial intention, we consider a range of interrelated elements that operate at 

multiple levels. These factors encompass individual-level, environmental, and institutional dimensions, all of which shape 
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individuals' inclination towards user entrepreneurship. 

 

At the individual level, personal characteristics, such as entrepreneurial self-efficacy, risk propensity, and prior entrepreneurial 

experience, play a significant role in influencing user entrepreneurial intention[7]. These factors reflect individuals' confidence 

in their ability to engage in entrepreneurial activities, their willingness to take risks, and their past exposure to entrepreneurial 

endeavors. 

 

Environmental factors also exert a substantial influence on user entrepreneurial intention[8]. These factors include market 

conditions, technological advancements, access to resources and networks, and the availability of entrepreneurial support 

mechanisms. A favorable environment can enhance individuals' perception of opportunities and facilitate the transformation of 

their intentions into actual entrepreneurial actions. 

 

Furthermore, institutional factors within the broader societal context have a profound impact on user entrepreneurial intention. 

Regulatory frameworks, including laws, policies, and government support programs, can either encourage or hinder user 

entrepreneurship[9]. Social norms and cultural values prevalent in a society shape individuals' attitudes towards 

entrepreneurship, influencing the level of acceptance and legitimacy attributed to user entrepreneurial activities[10-11]. 

 

4. CROSS-NATIONAL COMPARATIVE ANALYSIS 
 

To gain insights into the factors influencing user entrepreneurial intention across different countries, we conducted a 

cross-national comparative analysis. The analysis involved collecting data on user entrepreneurial intention and institutional 

factors from three specific countries: the United States, Germany, and China. 

 

A survey was administered to individuals engaged in user entrepreneurship in each country, capturing their entrepreneurial 

intention and perceptions of institutional factors. The survey responses were then analyzed to identify the factors that 

significantly influenced user entrepreneurial intention in each country. 

 

The results revealed interesting variations in the factors influencing user entrepreneurial intention across the three countries. In 

the United States, access to resources and support networks emerged as a crucial factor, with individuals indicating that the 

availability of venture capital and mentorship programs positively influenced their intention to engage in user entrepreneurship. 

In Germany, the influence of institutional factors was predominantly related to the regulatory environment, with individuals 

emphasizing the importance of supportive government policies and business regulations. In China, cultural values played a 

significant role, as individuals highlighted the influence of societal attitudes towards entrepreneurship and innovation on their 

intention to pursue user entrepreneurship. 

 

Comparing the data across the United States, Germany, and China, we observed both similarities and differences in the effects 

of institutional factors on user entrepreneurial intention. While access to resources and supportive regulatory frameworks 

consistently emerged as influential factors, the relative importance of cultural values varied. This suggests that the institutional 

context shapes user entrepreneurial intention, but the specific mechanisms differ across countries. 

 

The findings highlight the need for policymakers to tailor their strategies to the unique institutional characteristics of their 

respective countries. Recognizing the significance of access to resources, supportive regulatory frameworks, and cultural values 

can inform the development of policies and initiatives that effectively promote user entrepreneurship in each country. 

 

5. DISCUSSION AND CONCLUSION 
 

The cross-national comparative analysis of factors influencing user entrepreneurial intention has provided valuable insights into 

the interplay between institutional factors and entrepreneurial behavior across different countries. Our findings shed light on the 

similarities and differences in the effects of institutional factors on user entrepreneurial intention in the United States, Germany, 

and China. The analysis revealed that access to resources and support networks consistently emerged as important factors 

influencing user entrepreneurial intention across all three countries. This highlights the significance of providing aspiring 

entrepreneurs with the necessary resources, such as venture capital and mentorship programs, to enhance their intention to 

engage in user entrepreneurship. 

 

Additionally, the regulatory environment played a significant role in shaping user entrepreneurial intention, particularly in 

Germany. Supportive government policies and business regulations were identified as crucial factors that positively influenced 

entrepreneurial intention in this country. This underscores the importance of creating an enabling regulatory framework that 

fosters entrepreneurial activities and reduces barriers to entry for user entrepreneurs. Cultural values were found to be influential 

in China, where societal attitudes towards entrepreneurship and innovation strongly influenced entrepreneurial intention. This 

suggests that cultural norms and values play a significant role in shaping the entrepreneurial mindset and intention among 

individuals in different countries. 

 

In conclusion, this study has contributed to our understanding of the factors influencing user entrepreneurial intention from a 
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cross-national perspective. By examining the United States, Germany, and China, we have identified commonalities and 

differences in the effects of institutional factors on user entrepreneurial intention. The findings highlight the importance of 

considering the unique institutional contexts of each country when formulating policies and initiatives to promote user 

entrepreneurship. Tailoring strategies to address specific institutional factors, such as resource accessibility, supportive 

regulations, and cultural values, can effectively foster a conducive environment for user entrepreneurial activities. 

 

Moving forward, further research is needed to explore additional countries and expand the scope of analysis. This will enhance 

our understanding of the global dynamics of user entrepreneurship and provide more comprehensive insights into the factors 

influencing entrepreneurial intention across diverse national contexts. 
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